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A Critical Discourse Analysis of Conceptual Metaphor in Advertising

LU Mei

(School of Foreign Languages, Lanzhou University of Technology, Lanzhou 730050, China)

Abstract: Advertising can be seen everywhere in our life, the main purpose of it is to persuade people to buy. As a cognitive ap-
proach, conceptual metaphor possesses the function of “outstanding ” and “hidden”, which can achieve perfect results of recog-
nition and evaluation, therefore become effective tools for the advertisers to construct the social ideology. However, the defects
of the conceptual metaphor cannot be ignored. The paper discusses the negative effect of conceptual metaphor from the perspec-
tive of CDA(critical discourse analysis), aiming to raise people’s critical awareness in advertising and disclose the truth under

the rhetoric.
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