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Interpersonal Meaning Construction in Dynamic Creative Advertising

under Visual Narrative Framework
—A Case Study of Baidu Al Glass Know You Again

DONG Sha-sha, SHI Shun—liang

(College of Foreign Languages, Lanzhou University of Technology, Lanzhou Gansu  730050)

Abstract:The study aims at exploring the process of building the interpersonal meaning of dynamic creative advertising under the frame—
work of visual narrative. The interpersonal meaning of visual narrative proposed by Clare Painter, Jim Martin and Len Unsworth was em—
ployed to analyze the interpersonal meaning of the pictures in the Baidu Al glass advertising discourse from the perspective of focalization
system, pathos system, ambience system and visual graduation system. The results show that the application of various interaction modes
and visual relations, different character representations, colour and quantitative adjustment of image features are conducive to the realiza—
tion of interpersonal relations and emotional expression of the images. The study also proves that this framework is able to analyze dynamic
creative advertising discourses.

Key words: visual narrative; interpersonal meaning; dynamic creative advertising
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