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Cognitive Analysis of Conceptual Metaphor in
Aesthetic Web Celebrity Discourses

Sun Nailing Shi Zhuanyun
( Foreign Language College Lanzhou University of Technology Lanzhou 730050 China)

Abstract: In recent years the aesthetic web celebrity discourse appeared on social networking plat—
forms can be divided into four types: animal shape action and personification. Based on the classification
of conceptual metaphor by Lakoff and Johnson this paper discusses and interprets aesthetic web celebrity
discourse from the perspective of ontological metaphors. The results show that the aesthetic discourse of ani-—
mal and shape belongs to the category of entity and substance metaphor the aesthetic discourse of action be—
longs to container metaphor and the last one has the characteristics of personification which belongs to the
category of personified metaphor. This paper analyzes the metaphorical attributes contained in the aesthetic
web celebrity discourse through concrete examples and provides a reasonable explanation for the reason why
the aesthetic web celebrity discourse is so popular.

Key words: aesthetic web celebrity discourse; conceptual metaphor; ontological metaphor

( 3 )

« 84 o



